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As one of the most alluring yet elusive concepts in contemporary style, glamour is an idea that
permeates our visual culture. This lavishly illustrated book radically revises our understanding of
glamour in fashion, industrial design, and architecture. The volume traces glamour's trgjectory
from its historical middle-class origins to its present-day connotations of affluence and el egance.
In doing so, "glamour" is established as a new critical category for design that embraces richly
decorative patterns, complex layering, sumptuous materials, and sculptural forms.

Following a genera introduction on the culture and consumption of glamour, three essays
explore the concept as it has evolved in the fields of fashion, design, and architecture. Vaerie
Steele examines the construction of glamour from nineteenth-century fashion through the golden
age of Hollywood and beyond, addressing the creations of Adrian, Christian Dior, Chanel, Gucci,
and Versace, anong others. Phil Patton discusses the industrial designs of Bentley, Jakob +
MacFarlane, Marc Newson, Greg Lynn, and more, linking postwar culture's fixation on consumer
goods to the establishment of class identity and the intricacies of branding and marketing. Joseph
Rosa identifies the roots of glamour in projects by postwar architects such as Philip Johnson and
Paul Rudolph, exploring their influences on contemporary architects such as Herzog and de
Meuron, Bernard Tschumi, and Neil Denari.

Presenting a diverse array of striking couture, design objects (from cars to watches), and
buildings (both built and unbuilt), this beautiful book is essential for anyone interested in fashion,
design, orarchitecture.
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