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Social intelligence is defined as the ability to be aware of relevant social situational contexts; to
deal with the contexts or challenges effectively; to understand others' concerns, feelings, and
emotional states; and to interact appropriately in social situations and build and maintain positive
relationships with others. Intelligence, Sustainability, and Strategic Issues in Management
analytically discusses this concept within administrative and entrepreneurial managerial business
environments. The volume opens with a study of academic department chairs' social intelligence
and faculty members' satisfaction with annual evaluation of teaching and research at a US
university
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